‘Public Relations TSU

%Ii AER!EHOSHEMAP
B i
SHTEE RE

£

2 B e
fl & iiBREIC
O5iEICEKTR D

IRBIDREE TH B EARESADER - BEIFR 6 F4AN. [)\y E—X L2020 EF TERERLR S ZEMT | (98158)

208 O R R+ BIRIERt on [ s
‘\ ‘ o gﬁﬂﬂ ( 2 w8 OR~21® ’ZA_$EI$
~ L& 2 A Sonom-18m Ne 353
e T P46 0180408008 e,
402011 9 2202222202302
CC) i e A —~ A 3] 3
HE6

FELEAD RELZEAD FELEAD LB BTG

MApEy-c2 )| MEEHY-C2) Rurt g e e g SHI2 4 (2020%)
2

DR SBARHELANE *RBCEIICERESYETOT, BLBF-IN-FECEES AL S BRI2EIRRR0ENTT <ZERETR> <ZEHELIR> <ZERELTR>

TMBURAD—RICH ST 2 E2BMEL . RIBICREZBREL TOET. LH IBREL TV BEEABTICOVTLETHRIEL TLBEDTIRHUELEA.

7
&
L]
i
]




